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ABOUT THE CLUSTER \

Founded in 1987 in Beira Baixa, Portugal, ASSOCIACAO EMPRESARIAL DA BEIRA BAIXA
(AEBB) is a non-profit association bringing together 189 member companies, including
around 50 companies from the cosmetics sector.

The association supports SMEs and enhances business competitiveness through training,
entrepreneurship, innovation, research, sustainability and the promotion of regional

!dentity. /

m—\ AREAS OF EXPERTISE \

(L .. . . .
e ° :@’_ @ Training & @ Internationalisation
= entrepreneurship & cooperation

_ )

o
D\

® Innovation, R&D and @ Sustainability &

@ technology transfer competitiveness
J ® Investment and
K / K financing projects /

=4

KEY FIGURES

member companies employees turnover represented
60% micro | 31% small represented by 150 M€ exports
8% medium | 2% large member companies 26% of regionalexport volume

MEET THEM DURING THE COSMETIC 360 WEEK

Ana PALMEIRA DE OLIVEIRA

Chair of the Board Visit AEBB'S

BOOTH at
COSMETIC 360:

BOOTH

LC34
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Beauty
Cluster

ABOUT THE CLUSTER \

Founded in 2014 in Barcelona, Spain, BEAUTY CLUSTER is a private cluster association
bringing together more than 240 companies across the cosmetics, perfumery and

personal care value chain.
The cluster supports collaboration, innovation, sustainability and internationalisation,

while promoting Spanish beauty expertise and connecting industry players at national
\and international levels. /

\\ : ,/ M
—@— ‘." ® Cosmetics & personal care @ Perfumes & fragrances
Innovation & International
R&D develog:ent ® Raw materials & ingredients @ Packaging & contract
L = manufacturin
i = 8
R&D & innovation B retail & professional

Brand Training & skills g ® Beauty retail & professiona

kpositioning development / \ services /

KEY FIGURES ORGANISER OF
+ 2 5 0 Beauty
Innovation
Days
mem ber y BARCELONA OLFACTION WEEK
companies

\

MEET THEM DURING THE COSMETIC 360 WEEK

Adria MARTINEZ
General manager

Cristina JIALING

Events & International
Manager

/
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Canadian Cosmetic Cluster

ABOUT THE CLUSTER

Founded in 2017 by Margarita Sidorova, CANADIAN COSMETIC CLUSTER connects a
dynamic community of 200+ beauty, wellness and innovation-driven companies with
opportunities across Canada and international markets. From ingredients and formulation
to regulatory, retail, technology and market entry, the cluster connects companies with
industry networks, expertise, partners and key stakeholders.
It develops international missions and industry programmes focused on business
development, regulation and ecosystem building, supporting companies’ international
\growth and turning connections into collaborations. /

W AREAS OF EXPERTISE \

M vI @ Ingredients & formulation @ Retail & distribution

Business services Education &
& support training

i S (&5

® Regulatory & compliance ® Export & market entry

® Brand & business ® Packaging & beauty
Networking & International market development technology
K events development/ \ /
KEY FIGURES ORGANISER OF
*+ 200 &
member CANADIAN COSMETIC CLUSTER

companies AWARDS

MEET THEM DURING THE COSMETIC 360 WEEK

g;} | Margarita SIDOROVA
»J&?

~

Mary ORLANDO
Event Director

President

Wy
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ABOUT THE CLUSTER

academic partners.

o k -
COSMETICS
CLusTer U 2 IS

Founded in 2020, COSMETICS CLUSTER UK is the first cluster dedicated to the cosmetics
industry in the country, bringing together businesses, organisations, researchers and

Relaunched as a non-profit organisation in 2020, the cluster fosters collaboration,
innovation, skills development, sustainability and international cooperation across the
beauty value chain. Our mission is to connect the UK cosmetics value chain to accelerate
Kinnovation, collaboration and growth through a network of networks.

/

R
Q_Qr,
Networks &
international clusters
o]
=
Beauty & the

K bioeconomy

Education &
workforce skills

:Q’_

Research &

innovation/

KEY FIGURES

+ 60

members

MEET THEM DURING THE COSMETIC 360 WEEK

AREAS OF EXPERTISE \

® Cosmetics & personal care g@Research & innovation

® Beauty & the bioeconomy @ Education & skills

® Raw materials

\

ORGANISER OF

in person
meetings

webinars events

Jane EVISON
Director
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ABOUT THE CLUSTER

Founded in 1994 in France, COSMETIC VALLEY is the French coordinator of the
perfumery and cosmetics sector, bringing together companies, research centres,
universities and schools across the entire value chain. With more than 6,300
establishments represented, the cluster supports the sector's growth, innovation and
international development. It promotes French cosmetics expertise, strengthens

undustrial competitiveness and facilitates access to international markets. /
AREAS OF EXPERTISE
R (v vissions N rc oF XERTISE N
o faN°
Qé_ = . = ® Networking ® All the value chain
Industrial Research &
competitiveness innovation . . '
/\/ @ ® International ® Research & innovation
Development
al J
Collective sector  International market ® Training and skills
\ dynamics development / \ /
KEY FIGURES ORGANISER OF
COSMETIC y360
COSMETIC360 week
+ 660 + 6300 650 | cosmencs W e
member establishments R&D projects o
companies represented 400 88pne  International
W</ VICTORIES congresses
MEET THEM DURING THE COSMETIC 360 WEEK \

Marc-Antoine JAMET
President

Chritophe MASSON
CEO

Franckie BECHEREAU
Director COSMETIC 360

Florence CLOUARD

International Partnerships

Manager
J
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Fédération Interprofessionnelle
Marocaine de la Rose a Parfum

ABOUT THE CLUSTER

&
B
\

Founded in 2012 and recognized as an interprofessional organization, FIMAROSE brings
together both upstream and downstream stakeholders across the value chain —
production cooperatives, women's cooperatives, distillers, processors and cosmetics
companies — around a shared ambition: to build a structured, sustainable sector that

\creates local value.

/

Structure & Support

o

Empowerment &

Quality & Export

&

Promotion &

k Employment

Internationalisatiory

KEY FIGURES

45

producers

MEET THEM DURING THE COSMETIC 360 WEEK

“\‘
} @

g

62

processors

Mohamed MOURANE
President

BOUBKER ROCHDI

Vice President

o

AREAS OF EXPERTISE

@® Perfume rose sector

~

@ Cultivation and
processing

® Natural and plant-
based ingredients

@Biodiversity and
traditional know-how

J

3665

members

+ 1050

hectares of roses

~

Elhoucine AIT OUZDI
Secretary General

!"'i"l
L
Visit FIMAROSE'S

BOOTH at
COSMETIC 360:
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IBITA .

International
Beauty Industry
Trade Association

ABOUT THE CLUSTER

Founded

in 2012 in South Korea, IBITA (International Beauty Industry Trade
Association) is a public interest organisation supporting the development and
international competitiveness of the Korean cosmetics industry.

The organisation promotes exports and
exhibitions, business programmes, seminars and certification support, while connecting
K Korean cosmetics companies with international buyers and partners.

~

international trade through overseas

/

~

®)-o
e
o 7 ®\

& e,

Expand K-Beauty Connect Global Buyers

Globally @
M 4
Foster International Boost Global
\ Cooperation Competitiveness /
KEY FIGURES

+70

International Exhibitions

Korea Pavillon at

CCOMOPROF

AREAS OF EXPERTISE

® International Exhibitions @ Global Buyer Matching
& Korean Pavilion & Business Networking
Management

~

® Export & Overseas
Market Entry Support

@ International Partnerships
& Cluster Cooperation

@® Trade Seminars &
\ Industry Programs

@ Certification &
Regulatory Support

J

ORGANISER OF

Korea Pavillon at

OF

)

Annually

NORTH AMERICA LAS VEGAS

WORLDWIDE BOLOGNA

JTYOUN
Chairman

MEET THEM DURING THE COSMETIC 360 WEEK

Eunji KIM

Vice President

Kelly YOUN

Team Leader
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Cosmetic Center

Founded in 2013 in Karatsu, Saga Prefecture, the Japan Cosmetic Center (JCC) brings
together cosmetics companies, universities, research institutions and public bodies across
the region.

Supported by Saga Prefecture, Karatsu City and Genkai Town, JCC promotes innovation,
internationalisation and the development of high-quality cosmetics and traceable cosmetic
ingredients, while fostering collaboration with international companies and academic

Kinstitutions. /

(e )

ABOUT THE CLUSTER

AREAS OF EXPERTISE

N N

development

\_

& business support/

KEY FIGURES

+ 114

full members

\_

®) -0 - —

Q°;°\ @

-0 - ©® Beauty ® Health
Regional industry Innovation &
development technology exchange
@ M ® Materials ® Business &
%) M international
International business Research, education exchange

/

26

supporting members

f

MEET THEM DURING THE COSMETIC 360 WEEK

Silvia PARO

International Affairs Coordinator
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o0 Association of
Cosmetic
Manufacturers and
Researchers

ABOUT THE CLUSTER

Founded in 2013, the Association of Cosmetic Manufacturers and researchers
(KUAD) aims to promote the production of high value-added cosmetic products while
prioritizing human and environmental health, and to ensure that our country's cosmetics
industry and cosmetic scientists have a voice on the global stage.

~

Knowledge sharing Sustainable

& collaboration

&

International
\_competitiveness

development

a5
813

Consumer

awareness /

KEY FIGURES

+ 230

member

AREAS OF EXPERTISE

® Cosmetic products

® Cosmetics manufacturing

® Cosmetic use & consumer

K education

~

® Cosmetic science &
research

@ Sustainability, Quality
& safety

/

ORGANISER OF

companies

MEET THEM DURING THE COSMETIC 360 WEEK

INTERNATIONAL
COSMETIC
CONGRESS
Skinification in Cosmetics
th December 14- 16,2026

KOZMETIKTE |
GELECEK , |

ot

»

4th Future of Cosmetics: What
Should We Produce Summit

U. Belgin SILE
Vice President




2?20 Global

- .. Cosmetics

& W
.
.22 Cluster
i e Worldwide beauty
. » * onnections network

IVERSARY

COSMETIC

week’

October 12 to 16" 2026

International Delegations

=

POLO COSMESI

ITALIAMN COSMETICS INDUSTRY

ABOUT THE CLUSTER

Founded in 2005 in Crema, Italy, POLO DELLA COSMESI is a cosmetics cluster
supporting cooperation, innovation and competitiveness across the cosmetics value

chain.

With more than 100 member companies, the cluster brings together key industry players

/

Qnd promotes Italian expertise in cosmetics, packaging and R&D.

[>] 5 \
SR
= L,EJ

Innovation &
R&D support

&

International
development

Networking &
collaboration

i

Business

k growth

& Marketing

Communication

~

J

KEY FIGURES ORGANISER OF

+ 100 INNOVATION DAY

member m
companies

MEET THEM DURING THE COSMETIC 360 WEEK

Ivan MASSARI
Vice President

AREAS OF EXPERTISE

@® Raw materials &
formulations

@® Cosmetics &
make-up

® Machinery &
automation

® Packaging &
decoration

® R&D & product

\ design

~

J

FOUNDER OF

cosmopoLo (¥ e
[ |

BY POLO DELLA COSMESI

Bibiana SUDATI

Marketing &
communication

~

J
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ABOUT THE CLUSTER \

Founded in 1994 in Vilnius, Lithuania, SiIMA - Print and Media Association brings
together 20 established companies specialising in printing, packaging, labels and visual
communication. Our members are export-oriented manufacturers serving international
markets and continuously investing in advanced technologies, automation, innovative
materials and sustainable solutions. They offer the cosmetics and beauty industry a wide
range of high-quality solutions - from premium and sustainable packaging and labels to
sophisticated finishing, promotional materials, catalogues and other printed

\communication. /

CIID  CIEED N

o ¥a¥°
o7 ®\ ‘P; . . .
') n\o ® Packaging & premium @ Labels & decorative
C )

oo ()
packaging labels

Connect industries Develop international

& businesses partnerships @ Commercial & promotional @ Catalogues, brochures &
\6/ M printing marketing materials
= : ‘." , ® Premium finishing & @ sustainable & innovative
Promote innovation Create new business special effects rint solutions
Q sustainability opportunities / \ P /
KEY FIGURES ORGANISER OF
+ 20 International business industry events B2B Networking
missions

member companies

MEET THEM DURING THE COSMETIC 360 WEEK

Kristina RAKAUSKAITE
Director
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ABOUT THE CLUSTER

@,
) QO

Cosmetics Cluster

Founded

cosmetic heritage.

in 2025 in Morocco, Souss Massa Cosmetics Cluster supports the
development of a cosmetics industry rooted in the region’s natural resources and rich

The cluster promotes innovation, sustainability and collaboration while supporting
\cooperatives, artisans and local SMEs to strengthen the regional cosmetics ecosystem. /

Investment Business

promotion support
il @/

Economic International

Qevelopment networking /

MEET THEM DURING THE COSMETIC 360 WEEK

AREAS OF EXPERTISE

® Investment & business
development

® Regional economic
development

® Territorial attractiveness

o

\

® Entrepreneurship &
innovation

® International cooperation

)

Rachid AL-ARIAHI
President
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aiwan @eauvty Qalley

ABOUT THE CLUSTER

Founded in 2016 in Tainan, Taiwan, TAIWAN BEAUTY VALLEY, a founding member of
Global Cosmetics Cluster, brings together 120+ members across Taiwan’s beauty and
cosmetics ecosystem, connecting companies, public institutions, academia, research and
medical organizations.

As an agile, technology-driven island, Taiwan offers strong capabilities in innovation,
technology and manufacturing. The cluster is open to international collaboration,
connecting global partners with Taiwan’s beauty ecosystem to create new opportunities

Kand drive innovation. /

AREAS OF EXPERTISE \

|

O B —
e\ 9= R .
QQ D = ® Hot-humid Climate ® Biotechnology
Ve
Global networking Cosmetics testing
& cooperation & evaluation ® Cosmetic products ® Al-Driven technology
@ | -
ey ® Product design ® Brand marketing
Material Industry-academia-
development &  public institutions , . .
pilot production collaboration / \QTestlng & evaluation ® Material development /

MEET THEM DURING THE COSMETIC 360 WEEK

Lillian LEE Judy WU Steven KO
President Executive Director Executive
International Affairs Director
Committee
VISIT TAIWAN BEAUTY VALLEY PAVILION ON COSMETIC 360
BOOTH DD40 CLOUD BEAUTY INNOVATION HUB BOOTH DC41 O'RIGHT
BOOTH DD40 BIONET THERAPEUTICS BOOTH DD40 SPIRIT SCIENTIFIC

BOOTH DC18 JUBILEE BIOMEDICAL (start-up) BOOTH DD35 VESCIR



: .l
%7 Global
Cosmetics
*.. ...  Cluster
s n® L Worldwide vtc‘:g:z

s e

IVERSARY

COSMETIC%O

Wee

October 12 to 16" 2026

International Delegations

COSM=TIC

TCOS

THAI COSMETIC CLUSTIR TRADE ASSOCIATION

ABOUT THE CLUSTER

Founded in 2020 in Bangkok, Thailand, THAI COSMETIC CLUSTER TRADE ASSOCIATION
(TCOS) unites Thai cosmetic SMEs, researchers, and industry leaders to elevate Thailand'’s
cosmetic industry through innovation, sustainability, and international collaboration. As
ASEAN's gateway for cosmetics, TCOS promotes Thai biodiversity, Thai Soft Power and
Qalent while connecting local strengths with global opportunities.

Qarmonization empowerment

AREAS OF EXPERTISE

- <
o & @
Innovation  Sustainability Global
leadership collaboration
= N
= QQ_; “°
Regulatory SME

/

/

® Natural ingredients & @ Cosmetic R&D and
biotech formulations

@ Sustainability and circular @ SME development and

economy practices talent reskilling

® ASEAN regulatory

\ harmonization

innovation platforms

~

/

KEY FIGURES ORGANISER OF
+ 120 + 15 Thailanc COSNMIEX
. : Cosmetic in-cosmetics™
member Flagship projects Contest asia
companies

MEET THEM DURING THE COSMETIC 360 WEEK

Lucksupha PRABHAWAT
3 . President

v

-

~
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ABOUT THE CLUSTER

Founded in 2004 in Thailand, TILSNA supports the development and market access of
life sciences innovations, including cosmetics, natural products, medical devices,
pharmaceuticals, genomic medicines and digital health solutions.
The agency facilitates collaborations between regional and international partners and
provides strategic guidance, funding support, consultancy and academic services to

TILSNA =

Technology and Innovation in Life Sciences National Agency

\strengthen the growth and competitiveness of life sciences businesses.

~

/

m \ AREAS OF EXPERTISE
Ay

® Pharmaceuticals

Innovation & technology

Research &

development

commercialisation support
M =

Industry & investment  Bysiness & investment

\ strategy

facilitation / K

MEET THEM DURING THE COSMETIC 360 WEEK

\

® Biopharmaceuticals

® Cell & gene therapy

@ Biologics

® Natural extract products @ Cosmeuticals

~

® Professor Emeritus Dr.
Prasit Watanapa, M.D
Chairman of the Board

® Dr. Sunicha Chanvatik

Acting Program Director,
Nutraceutical and Cosmeceutical
Program

® Narisa Manthangkul
Acting Deputy Director

©® Wilailak Saengsri

Senior Officer, Project
Management
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