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THE EVENT FOR BOTH BUSINESS & PLEASURE

12th edition of the JdC Garden Trends, the place to be for garden distribution,

will take place from 2 to 4 April 2019 at the Parc Chanot in Marseille.

The show provides a multitude of solutions and product ranges that fall into 3 categories:

Gardening & Growing, Landscaping & Building, Outdoor Living.

There are less than 2 months to go before the opening and JdC Garden Trends is 95% full.

Half of the exhibitors are European. And, this year, there will be 80 new companies.

The products of the future take centre stage at the show’s Collections Jardin awards

For 3 years, the JdC Garden Trends have organised the Collections Jardin awards in a new way, thanks to 
sponsorship from big distribution players who are taking the role of judges. Last year, 70 products competed and 
were judged by a jury of distribution buyers and elite gardening expert guests.  

The Collections Jardin awards, where the best products of the exhibitors are selected, showcase the products of the 
future that the public will see on the shelves next year. The awards stimulate and highlight innovations by gardening 
suppliers and strengthen the relationship between buyers and exhibitors. 

New in 2019! 2 new Awards sponsored by 2 new companies

• “Made in France Garden” category, sponsored by E. Leclerc

• "Self-Produced Garden” category, sponsored by Gamm Vert

The 5 Collections Awards 2019 companies: 

• Botanic for the “Natural Gardening” category 

• E. Leclerc (JARDI E.Leclerc / BRICO E.Leclerc), for the “Made in France Garden” category

• Gamm Vert, for the “Self-Produced Garden” category 

• Leroy Merlin, for the “Garden Technologies and Innovations” category 

• Truffaut, for the “Urban Garden” category 

The new “Self-Produced Garden” award will showcase products that meet the needs of customers who want to do it themselves 
so that they can tap into the following consumer benefits: product quality, DIY, enjoyment, pride in doing it themselves, 
responsible consumption, passing on knowledge, reconnecting with the land, savings.

The new “Made in France” theme will showcase the expertise of French regions and guarantee the traceability of materials used 
to highlight products and suppliers who have their heart set on providing national products.

The “Natural Gardening” award jury will judge products that provide genuine solutions for natural gardening.

The “Urban Garden” award will reward “clever” products or products that provide a solution to the restricted environments of 
urban gardens (for example: in apartments, mini patio, etc.)

The “Garden Technologies” award will showcase connected, high tech and innovative products.

Exhibitor List 2019
The press accreditations are open
All the informations on:
www.journeesdescollections.com

http://www.journeesdescollections.com/

