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LET’S SHOUT ABOUT EXHIBITIONS 

Make the world hear about Global Exhibitions Day 
 

Facebook has over a billion daily active users. If it were a country, it would be 
the third largest in the world (and quickly overtaking). On average, a Facebook 
user spends over twenty minutes per day on the site and has 338 friends, 
making it one of the most powerful social media platforms.  
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First things first, is to make sure you are connected with Global Exhibitions Day 
(GED). The simplest way to do this is: 

- Join the Global Exhibitions Day group  
- Tag the Global Exhibitions Day Group in your posts and use the hashtag 

#GED2022 
 
What is a Facebook profile? 
A Facebook profile is a personal account on Facebook. When you 
join Facebook, you get a Profile. This is a place where you can connect with 
friends, see their posts in your news feed, post your thoughts, pictures, etc. 
 
What is a Facebook page? 
A Facebook page is a public profile specifically created for businesses, brands, 
celebrities, causes, and other organizations. Unlike personal profiles, pages do 
not gain "friends", but "fans" - which are people who choose to "like" a page. 
 
What is a Facebook group? 
While Pages were designed to be the official profiles for entities, such as 
celebrities, brands or businesses, Facebook Groups are the place for small 
group communication and for people to share their common interests and 
express their opinion. Groups allow people to come together around a 
common cause, issue or activity to organize, express objectives, discuss issues, 
post photos and share related content.  
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1. Use posts to drive people to a website 
Link posts can help drive people to a website. This could be the UFI 
Global Exhibitions Day website (www.globalexhibitionsday.org) or your 
own. 
HINT: you can use tracked links, such as the free tracking provided by 
Google to find out how many visitors your post drove to your website.  

 
2. Illustrate your post 

Photos, videos, stickers and polls can help your messages stand out from 
the crowd. Facebook provides stickers and gifs, or you can upload your 
own photos and videos. 

 
3. Start a conversation 

Ask your audience for feedback on your posts. For example, post a video 
interview of an employee on why they love exhibitions, then ask your 
friends or followers why they love exhibitions too.  

 
4. Be timely 

Your audience will be more likely to engage with posts during key 
moments of activity, for example around an exhibition. In addition, pay 
attention to time differences i.e. if you want to engage the US exhibition 
market, schedule the post at an appropriate time for them to read it.  

 
5. Include people, not just companies 

Global Exhibitions Day is about celebrating those within the exhibition 
industry and it is a great opportunity to talk about the people behind the 
scenes. With their permission, make sure you tag them in posts too.  

 
6. Share content 

See something interesting? Share it with your friends or on your 
company page.  
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7. Don’t just post once 
The more content, the better! However, don’t post everything at the 
same time! 
 

8. Keep it relevant 
When you’re posting about Global Exhibitions Day, make sure the 
content is relevant to the exhibition audience. 

 
9. Recycle  

Have you posted interesting content relevant to the exhibition industry 
before? Then re-use it for Global Exhibitions Day. HINT: this doesn’t 
mean you should repeat content over and over. Make sure you do 
change your messages now and again.  

 
10. Review the performance of your posts 

If you are posting from a page, you can review your post’s performance 
in page insights. This helps you evaluate how effective your posts are. 
 

And, an extra tip: 
 

11. Use Facebook to promote your other activities for Global Exhibitions 
Day 
Hosting an event? Writing a research piece? Creating a film? Share your 
other activations around Global Exhibitions Day on Facebook.  
 
 
 

Facebook posts from Global Exhibitions Day 2021 
 

 

 
 

mailto:GED@ufi.org
http://www.globalexhibitionsday.org/
https://twitter.com/UFI_GED_2022
http://www.ufi.tv/


 
 

 
Email: GED@ufi.org | Website: www.globalexhibitionsday.org  

Twitter: @UFI_GED_2022 | Facebook: #GED2022 | YouTube: www.UFI.TV 

P
ag

e5
 

 
 

   
 
 

Facebook ads 
If you have a bit of budget to spend on 
your social media marketing for Global 
Exhibitions Day, Facebook adverts are 
an easy system to use. You’re able to 
choose your audience, set a budget 
and design your own adverts within 
Facebook. In addition, Facebook’s 
reporting is very detailed so you can 
see who, when and where are viewing 

your adverts.  
 
 

 
 
 
Facebook Live 
Facebook Live allows you to post live videos straight 
to your Facebook wall. This live-streaming app, 
allows viewers to comment and interact with the 
video as it is playing. Once finished recording live, 
the video will be saved to your timeline, so it can be 
viewed after filming as well.  

 
 
 
 
 

 
 
 
Canva 
Canva.com is an easy way to create 
designs. With drag and drop features and a 
number of pre-set layouts to choose from, 
you can create engaging, well-designed, 
Facebook posts, as well as by creating 
designs for other social media.  
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Social Media Management Tools 
Social media management tools, such as Hootsuite, Hubspot, Buffer, Agora Pulse and Sprout Social, 
intended to make managing multiple social media channels easier. There are a number of ways that 
social media management tools can help with you social media campaigns by: 

• Saving time. You can 
login and see all your 
social media accounts 
all in one place. You 
can post to multiple 
accounts, and schedule 
updates.  

• Monitoring. You can 
keep an eye on 
whether certain 
keywords are used or if 
your accounts are 
mentioned 

• Measuring results. You can see which posts had an effect and how much interaction an 
update generated from within the dashboard.  

 
 
Each social media management tool will have different functions and you should research which 
best suits you and your needs.  
 
 

Likealyzer 
This free tool analyses Facebook 
pages, looking at the front page, 
about section, activity on your page, 
your response time and engagement 
with other users and pages. Likealyzer 
will provide a ranking score on how 
‘likeable’ your page is and give free 
advice, recommendations and links 
that are relevant to your page.  
 
 
 
 

 
 

COUNTRIES WITH RESTRICTED ACCESS 
Periodically countries have banned access to Facebook or censored materials. Iran, China (but not 
Hong Kong, Macau and Taiwan), North Korea, and Russia currently have restricted or no access to 
Facebook. 
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